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Jung: A Very Short Introduction Anthony Stevens 2001-02-22 Though he was a prolific writer and an original thinker of
vast erudition, Jung lacked a gift for clear exposition and his ideas are less widely appreciated than they deserve. In
this concise introduction, Anthony Stevens explains clearly the basic concepts of Jungian psychology: the collective
unconscious, complex, archetype, shadow, persona, anima, animus, and the individuation of the Self. He examines Jung's
views on such disparate subjects as myth, religion, alchemy, `sychronicity', and the psychology of gender differences,
and he devotes separate chapters to the stages of life, Jung's theory of psychological types, the interpretation of
dreams, the practice of Jungian analysis, and to the unjust allegation that Jung was a Nazi sympathizer. Finally, he
argues that Jung's visionary powers and profound spirituality have helped many to find an alternative set of values to
the arid materialism prevailing in Western society. ABOUT THE SERIES: The Very Short Introductions series from Oxford
University Press contains hundreds of titles in almost every subject area. These pocket-sized books are the perfect way
to get ahead in a new subject quickly. Our expert authors combine facts, analysis, perspective, new ideas, and
enthusiasm to make interesting and challenging topics highly readable.
From Loose to Tight Management Elke Weyer 2017-10-10 Elke Weyer sheds light on the question why, after more than three
decades of higher education reforms in some countries, it is still not clear whether the reforms have achieved their
stated goals, i.e., to create autonomous universities that meet political expectations. By back-casting real-life
decision-making processes, the author reconstructs how different types of actors influenced the academic governance of
higher education institutions in the context of these reforms. This approach highlights how numerous changes in
governance and organisation affect the relationships between actors and how they promote their interests.
Archetypes in Branding Margaret Hartwell 2012-09-13 Archetypes in Branding: A Toolkit for Creatives and Strategists
offers a highly participatory approach to brand development. Combined with a companion deck of sixty original archetype
cards, this kit will give you a practical tool to: Reveal your brand's motivations, how it moves in the world, what its
trigger points are and why it attracts certain customers. Forge relationships with the myriad stakeholders that affect
your business. Empower your team to access their creativity and innovate with integrity. Readers will use this tool
over and over again to inform and enliven brand strategy, and to create resonant and authentic communications. For more
information visit www.archetypesinbranding.com.
Organizational Change Theories Christiane Demers 2007-07-26 226045
Archetypes in Organizational Settings Carol Pearson 2003
The Contingency Theory of Organizations Lex Donaldson 2001-02-20 This volume presents a comprehensive, in-depth
analysis of the theories, evidence and methodological issues of contingency theory - one of the major theoretical
lenses used to view organizations.
Systems Archetypes I Daniel H. Kim 1993
King, Warrior, Magician, Lover Robert Moore 2013-10-01 The bestselling, widely heralded, Jungian introduction to the
psychological foundation of a mature, authentic, and revitalized masculinity. Redefining age-old concepts of
masculinity, Jungian analysts Robert Moore and Douglas Gillette make the argument that mature masculinity is not
abusive or domineering, but generative, creative, and empowering of the self and others. Moore and Gillette clearly
define the four mature male archetypes that stand out through myth and literature across history: the king (the energy
of just and creative ordering), the warrior (the energy of aggressive but nonviolent action), the magician (the energy
of initiation and transformation), and the lover (the energy that connects one to others and the world), as well as the
four immature patterns that interfere with masculine potential (divine child, oedipal child, trickster and hero). King,
Warrior, Magician, Lover is an exploratory journey that will help men and women reimagine and deepen their
understanding of the masculine psyche.
Seeing Through to the Organizational Psyche Laura Franklin Chisholm 2019 A case study conducted under the rubric of
integral inquiry, this research explores the application of Jungian and archetypal psychology to the growth process of
an organization. Drawing upon analysis of public documents using Corlett and Pearson’s Archetype of Organization model,
it identifies the Hero, Ruler, and Sage as the archetypes most active within the organizational psyche of the Oregon
Public Health Division and the Jester, Explorer, Creator, and Caregiver as archetypes in the organizational shadow.
Focus group discussion data characterizes these archetypes and contributes to specific recommendations for how this
archetypal analysis could inform the agency’s development and modernization. Guided by Hillman’s process of “seeing
through,” further analysis provides alchemical and mythological perspectives on the agency’s organizational psyche
informed by metaphorical analysis of documents and focus group data, the somatic and emotional responses of researcher
and participants, and the researcher’s dream and self-generated mandala images. This inquiry demonstrates that
archetypal analysis can provide a valuable and unusual perspective on an agency, a nuanced opportunity for an
organization to “know thyself” not available by means of conventional public health program evaluations or
organizational assessments.
Handbook of Research on Narrative Interactions Yilmaz, Recep 2021-01-29 Our understanding of the concept of narrative
has undergone a significant transformation over time, particularly today as new communication technologies are
developed and popularized. As new narrative genres are born and old ones undergo great change by the minute, a thorough
understanding can shed light on which storytelling elements work best in what format. That deep understanding can then
help build strong, satisfying stories. The Handbook of Research on Narrative Interactions is an essential publication
that examines the relationships between types of narratives in a shifting and widening scope of storytelling forms.
While highlighting a wide range of topics including contemporary culture, advertising, and transmedia storytelling,
this book is ideally designed for media professionals, content creators, advertisers, entrepreneurs, researchers,
academicians, and students.
Strategies for Understanding Archetypes and the Collective Unconscious of an Organization Judy B. Smetana 2006 The
intent of this mixed design study was to explore the similarities and differences generated by two methods of inquiry,
namely an organizational ethnography and the OTCI instrument. Both of these methods were testing for archetypes in an
organization.
Power of Archetypes Marie D. Jones 2017-07-24 Deep within your mind is a realm filled with powerful symbols that drive
your thoughts, behaviors, and actions--often without your knowledge. This is the hidden world of "archetypes":
universal symbols responsible for who you are, how the world sees you, and what you believe about yourself and your
life's purpose. The Power of Archetypes will help you identify, understand, and work with the archetypes that exist
beyond your conscious awareness to create your reality "behind the scenes." You will also learn how to clear out old
symbols that may be blocking you from the happiness and success you dream of. You will examine: The roles of the
subconscious and collective unconscious in shaping your identity, and why it is so hard to change "you." The most
common archetypes and what they symbolize. Global archetypes in religion, politics, and pop culture, and how they
affect you. Ways to identify archetypes working in your life and the skills to change them and become more authentic.
Archetypes reveal your plot and your purpose. The good news is, if you don't like them, you can choose more empowering
symbols to create a completely new story of your life.
Organizational Olympians Monika Kostera 2008-07-15 This first volume in a series of three focuses on myth in everyday
organizational life, anmd pertains to individual actors: heroes and heroines, and the roles they play in organizations.
Attitudes and temperaments, as well as professional ethos, are narrated and mythologized to reveal an archetypal
dimension of organizing and organizations.
Organizations and Archetypes Monika Kostera 2012-01-01 ïProfessor Kostera is a consummate writer whose studies stand
out for originality of approach. Her contribution to our knowledge of the inner mechanisms and wider effects of
organizations is impossible to over-value: indeed without KosteraÍs input, our knowledge of organizations, the
successive reincarnations and strategy changes would be so much poorer. The book is pursued with exquisite consistency
and sense of purpose. It is presented in all its enormous cognitive potential and exceptional analytical utility. A
study of great value to both students and practitioners of organization.Í _ Zygmunt Bauman, University of Leeds, UK
This book reflects on organizations through archetypical tales-stories particularly resonant with deep meanings present
in culture and the soul. Archetypes are common patterns containing hidden images of human motivations, offering
inspiration and awakening imagination. This book is a collection of such tales, connected to twelve organizational
archetypes, where each are illustrated by more general theoretical reflections, current management and organization
theory literature, as well as practical examples. Monika Kostera proposes an imagery and language for self-management
and self-organization for non-corporate use including entrepreneurs and multipurpose NGOs. Stories and examples from
and of, contemporary organizations in different contexts will prove insightful to students, academics and researchers
of management, business, sociology and economics. Social entrepreneurs and NGO activists will also find plenty of
invaluable information is this inspirational study.
Strategic Change Colin A. Carnall 1997 Managing major or strategic change now demands the ability to visualise the
future, to see what might happen, and to estimate how the organization might respond. Through a selection of key
articles on strategic change from authors such as Senge, Handy, Argyris and Prahalad and Doz, Carnall examines how we
can understand the process of change and how we can use this knowledge to create the future. These articles look at:
*networked organizations *market induced changes for internal and external markets *culture change *learning
organization *globalisation This book also includes new material on how to create programmes of change to maximise
learning as well as topical approaches such as process re-engineering, time-based management and corporate benchmarking. Students on MBA and other post-graduate business courses, and practitioners in the field of strategic change
will find this book essential reading. Colin Carnall is Professor of Management Studies and Director of Programmes at
Henley Management College. Top-flight editor from one of the best British Business Schools Includes articles from
leading authors -Senge, Handy, Argyris and Prahalad and Doz to name a few Includes new material on how to create
programmes of change to maximise learning
Understanding Archetypes in Your Organization Carol Pearson 2003
Social Entrepreneurship David M. Wasieleski 2021-11-24 Volume Five of Business and Society 360 focuses on research from
leading scholars in this discipline contribute to a 360-degree evaluation of theory, including cross-discipline
research, empirical explorations, cross-cultural studies, literature critiques, and meta-analysis projects.
The Archetypes and the Drama of Change David J. Hulings 2018-02-27 Any change in a persons life or an organization is a
story. And, of course, like a story, there must be charactersactors. Some actors in the story of change are heroes.
Some are villains. Some are key actors and have powerful and influential roles in the change narrative. Others have bit
roles; they seem insignificant and less important. Each person in the change dialogue, however, will tell the story
over and over. Generations later will give an account of remember when we had to change that. Sometimes the story is a
good story. Often it is a bad story. This book is a guidebook, a script, to help assure we have more purposeful actors
creating more positive stories of change. Those successful stories would replace what we often hearnegative narratives
of failed and incomplete ventures. Simply stated, these negative narratives are seldom pretty. Those telling the story
will tell their version of the events. They will speak of everyones part and how so and so tried to roadblock the
change. They will speak of the fellow who tried to change everyones attitude. They will tell the story of the character
who tried to legislate the change and almost created an insurrection. They will speak of all the roles. They will
seldom speak of their own role, however. Depending on how the change unfolded, they may pretend to be in the audience
of change, simply watching and evaluating each act in the drama of change. But everyone knows they had a role as well.
This book is a guidebook to identify the roles...everyones role. Those roles can be characterized as archetypes. This
book is a guidebook to identify the archetypal roles that are played and must be played during the change process.
As One Mehrdad Baghai 2011 Offers a look at the power of collaboration, defining eight archetypes of leaders and
followers and then explaining how readers can take different cases of successful collective behavior and apply them to
their own organizations.
Systems Archetype Basics Daniel H. Kim 2007-01-01
Restructuring the Professional Organization David Brock 2012-09-10 In recent years the professions have undergone
radical transformation. With the advent of rapidly changing markets, more sophisticated and demanding clients,
deregulation and increased competition, the generalist professional partnerships have given way to larger, more
corporate forms of organization, comprising increasingly autonomous specialist business units. This volume critically
examines these changes through an examination of the archetypes which characterize accounting, health care and law
practitioners. With examples drawn from Australia, Canada, the UK and the USA, Restructuring the Professional
Organization will be of interest to all students of organization studies seeking to understand the issues and problems
confronting the professions as they move to the new millennium. Topics covered include: * a review of the models of
professional organization *drivers of change in professional organizations * internal dynamics of changes in these
organizations * new organizational forms and archetypes.
Organizational Epics and Sagas Monika Kostera 2008-06-25 The second volume in a series of three focuses on
organizational virtues and vices, as well as abilities of organizations, and legendary organizations that have become
mythical in themselves. These narratives are presented as organizational sagas to reveal an archetypal dimension of
organizing and organizations.

Key Concepts in Sport Management Dr. Terri Byers 2012-08-16 "An accessible and different guide for students and
practitioners alike... I'm sure that it will become a standard reference text for sports management" - Peter Taylor,
Sport Industry Research Centre, Sheffield Hallam University "A must have introductory reference guide for graduate and
undergraduate sport management students" - Paul M. Pedersen, Indiana University "Provides students, practitioners and
researchers in the field of sport management with a valuable compilation of sensitizing concepts, definitions and
interesting references" - Michel van Slobbe, European Sport Management Quarterly Sharp, clear and relevant this book
meets the needs of those studying and researching within the growing discipline of sport management. The intelligently
cross-referenced entries provide a concise overview of the key concepts in the field guiding you through the important
debates, sources and research methods in the management and delivery of sport. The book introduces readers to the
concepts at the centre of their studies; it suggests relevant further reading and thoughts for future research and
applies academic theory to business and organizational problems in a real-world context. Written for students,
academics and practitioners the entries are designed to meet study needs and include: Clear definitions Comprehensive
examples Practical applications Effective research methods.
Understanding Sport Organizations Trevor Slack 2020-03-09 The classic groundbreaking text for understanding
organizational theory in the sport industry is back in an extensively revised new edition. With an added emphasis on
organizational behavior and practical applications of the theory, Understanding Sport Organizations: Applications for
Sport Managers, Third Edition, provides a logical progression to understanding the many components of and processes in
sport organizations. Readers will gain a strong theoretical foundation while learning how it applies within the context
of the ever-changing field of sport management. In this third edition, new chapters incorporate critical concepts that
sport managers in the current era must be familiar with: Different policy types and the responses of sport
organizations to policy Perspectives of marketing of sport and marketing through sport Control in sport organizations
Sex and gender in sport organizations Volunteer management in sport Dimensions and assessment of governance in sport
organizations Mental health difficulties and management strategies within sport environments Applying statistical
analysis to support analytic decision making in sport Corporate social responsibility Procurement and sport
organizations To facilitate comprehension and application, each chapter opens with a list of key concepts and a realworld, contemporary scenario to demonstrate the relevance of theory and behavior in the sport industry. Time Out
sidebars offer accounts from actual sport organization situations or from research findings to further illustrate
issues being discussed. Chapter summaries and review questions are provided to stimulate discussion about the central
issues from each chapter. Key Issues for Sport Managers boxes highlight how chapter content is applied at the level of
sport manager, and closing Case for Analysis examples allow readers to directly apply information from each chapter.
Real-world examples throughout the text provide opportunities for additional exploration and application of relevant
concepts. Every chapter references key articles that build on the foundational framework presented and includes
suggestions for further reading within general management and sport management literature. This thorough presentation
of subject matter will guide readers to a greater and more practical understanding of core issues. Synthesizing modern
conceptual and empirical research from many fields of management into a practical, engaging look at the sport
management field, Understanding Sport Organizations: Applications for Sport Managers, Third Edition, is an invaluable
resource for students and current practitioners alike.
Sport Governance Russell Hoye 2007-03-14 Sport Governance provides a comprehensive guide to the practical application
of governance principles to amateur and professional sport organisations operating at the community, state/provincial,
national, and international levels. It presents a balanced view between accepted practice and what contemporary
research evidence tells us about a range of governance principles and practices. Organised in three parts, the text
provides the reader with * an explanation of the concept of governance, key terms and definitions as well as the
economic, political and social factors that impact on how the governance function is enacted within sport
organisations; * an understanding of the “mechanics” of governance – the elements of structure, process and performance
that ensure the governance function is carried out within sport organisations; and * a discussion of a number of
contextual issues in sport governance, including dual leadership, ethics, governance change and future governance
challenges. Sport Governance is essential reading for practitioners working and volunteering in the sport industry and
upper level undergraduate and postgraduate students enrolled in sport and leisure management programs.
The Five Archetypes Carey Davidson 2020-04-07 Discover the personality archetypes within you and improve your life and
relationships with a new self-guided system of personal transformation. In Traditional Chinese Medicine (TCM)
philosophy, the elements Wood, Fire, Earth, Metal, and Water are the foundation of how nature grows and evolves. They
are believed to help us understand everything from illness and healing to the fundamental processes of child
development—and they continue to inform Chinese medicine practice today. But as Ayurvedic nutritionist, reiki master,
and Tournesol founder Carey Davidson demonstrates in this book, each of the five elements can also be seen as a
personality archetype—and inside all of us is a unique blend of these archetypes that serves as a window into living a
more fulfilling life on every level. In The Five Archetypes, Davidson explains that by knowing the personality traits
associated with each type and using what she calls the Five Archetypes method, you can actually start to predict your
behavioral patterns—not only with yourself but also with your friends, your romantic partner, your children, and even
your colleagues. By practicing this method, you will also: -Learn how to exercise more control over behaviors that
thwart your potential -Hone your self-awareness and self-regulation skills in the face of day-to-day stress -And
understand what really makes people tick, so that you spend less time in stagnant relationships and more time in
gratifying ones Through her study of the elements and the observations she’s made in her work with individuals,
couples, companies, parents, kids, and educators, Davidson has created a simplified and practical guide to harnessing
the strengths of our five archetypes. Complete with an assessment designed to help you discover your primary,
secondary, and lowest types, The Five Archetypes will not only teach you more about yourself and others but also
transform your relationships and set you on the path to personal and interpersonal harmony.
The Hero and the Outlaw: Building Extraordinary Brands Through the Power of Archetypes Margaret Mark 2001-02-06 A
brand’s meaning—how it resonates in the public heart and mind—is a company’s most valuable competitive advantage. Yet,
few companies really know how brand meaning works, how to manage it, and how to use brand meaning strategically.
Written by best-selling author Carol S. Pearson (The Hero Within) and branding guru Margaret Mark, this groundbreaking
book provides the illusive and compelling answer. Using studies drawn from the experiences of Nike, Marlboro, Ivory and
other powerhouse brands, the authors show that the most successful brands are those that most effectively correspond to
fundamental patterns in the unconscious mind known as archetypes. The book provides tools and strategies to: •
Implement a proven system for identifying the most appropriate and leverageable archetypes for any company and/or brand
• Harness the power of the archetype to align corporate strategy to sustain competitive advantage
Occupy Management Monika Kostera 2015-03-05 It can be said that our times are characterized both by the omnipresence of
organizations and by the destabilization of organized social life, caused by the erosion of its structural and moral
foundations such as long-term employment, social trust or an actual observance of the proclaimed codes of ethics. At
the same time there is a huge and growing potential for organized change due to the amount of students and graduates of
different types of management studies and programmes all over the world. The role of the state may become atrophied and
corporations seem all too eager to seize ever more power while renouncing responsibility towards the environment and
the employees, but a huge and unprecedented number of people from all walks of life, all social classes and all
countries now have the qualifications to take over the responsibility for social organizations. The objective of Occupy
Management: Inspirations and Ideas for Self-Organization and Self-Management is to make it evident to the student why
and how he or she can manage without becoming part of corporate power structures. Aimed at postgraduate students
studying organizational and management theory as well as social entrepreneurship, this book is not a simple repetition
of essential knowledge in these areas, but a re-direction of such knowledge towards self-management and selforganization.
International Encyclopedia of Organization Studies Stewart Clegg 2008 The International Encyclopedia of Organization
Studies is the definitive description of the field, spanning individual, organizational, societal, and cultural
perspective in a cross-disciplinary manner. It is the premier reference tool for students, educators, scholars, and
practitioners to gather knowledge about a range of important topics from the unique perspective of organization studies
with extensive international representation. The Encyclopedia is thoroughly cross-referenced, and entries are based
around a series of broad themes. Editors Stewart R. Clegg and James R. Bailey bring together a team of international
contributors from the fields of management, psychology, sociology, communications, education, political science, public
administration, anthropology, law, and other related areas.
Mythical Inspirations for Organizational Realities M. Kostera 2008-06-25 The third volume in a series of three focuses
on myth in everyday organizational life. The mythical narratives presented in this volume serve as metaphors of an
organizational issue that can take inspiration from or be better understood through the myth to reveal an archetypal
dimension of organizing and organizations.
Down the Rabbit Hole of Leadership Manfred F. R. Kets de Vries 2018-10-10 In the previous book in this series, Manfred
Kets de Vries observed the experiences of leaders on a rollercoaster ride through their professional and personal
lives. Now, he follows them down the rabbit hole into the unknown, where, like Lewis Carroll’s Alice, they find a
dystopian Wonderland in which everyone seems to have gone mad and life functions according to its own crazy logic,
throwing up all kinds of obstacles in the search for truth. Understanding what is happening around us has become more
difficult than ever in the Age of Trump. Don’t imperatives like “build that wall” sound very much like “Off with his
head”? Unfortunately, and unlike Alice, we are not going to wake up from a bad dream and discover that everything is
“nothing but a pack of cards”. The first part of this book looks at the psychodynamics of leadership in both a business
and a political context. The second focuses on the psychopathology of everyday life in organizations and the seemingly
endless ways people can make a mess of things – including mega pay packages, acting out, digital addiction and other
dysfunctional behaviour patterns. Each chapter ends with a brief anecdote to illustrate the dilemma it presents. In
short, sharp nuggets, Kets de Vries helps make sense of how the madness of the present has affected leadership in
organizations and the workplace.
Archetypes in Organization Judith Marie Lombard 1987
Mapping the Organizational Psyche John G. Corlett 2003 In the midst of self-reflection and restructuring, today s
corporate culture is ready for sweeping change and innovation. Mapping the Organizational Psyche offers courageous
business leaders the opportunity to delve deeper into the corporate consciousness. Taking a cue from C.J. Jung s work
on the collective unconscious, authors John G. Corlett and Carol S. Pearson examine the organizational psyche and pose
solutions to complex challenges through the use of archetypal concepts. Included is a workbook section that allows
readers to assess their own organizations.
Staff Engineer Will Larson 2021-02-28 At most technology companies, you'll reach Senior Software Engineer, the career
level for software engineers, in five to eight years. At that career level, you'll no longer be required to work
towards the next pro? motion, and being promoted beyond it is exceptional rather than ex? pected. At that point your
career path will branch, and you have to decide between remaining at your current level, continuing down the path of
technical excellence to become a Staff Engineer, or switching into engineering management. Of course, the specific
titles vary by company, and you can replace "Senior Engineer" and "Staff Engineer" with whatever titles your company
prefers.Over the past few years we've seen a flurry of books unlocking the en? gineering management career path, like
Camille Fournier's The Man? ager's Path, Julie Zhuo's The Making of a Manager, Lara Hogan's Re? silient Management and
my own, An Elegant Puzzle. The manage? ment career isn't an easy one, but increasingly there are maps avail? able for
navigating it.On the other hand, the transition into Staff Engineer, and its further evolutions like Principal and
Distinguished Engineer, remains chal? lenging and undocumented. What are the skills you need to develop to reach Staff
Engineer? Are technical abilities alone sufficient to reach and succeed in that role? How do most folks reach this
role? What is your manager's role in helping you along the way? Will you enjoy being a Staff Engineer or you will toil
for years to achieve a role that doesn't suit you?"Staff Engineer: Leadership beyond the management track" is a
pragmatic look at attaining and operate in these Staff-plus roles.
Humanistic Management Michael Pirson 2017-09-14 In a world facing multiple crises, our foundational institutions are
failing to offer effective solutions. Drawing on the emerging consilience of knowledge, Michael Pirson debunks the
fundamental yet outdated assumptions of human nature that guide twentieth-century management theory and practice - as
captured in the 'economistic' paradigm - and instead provides an urgently needed conceptual and practical 'humanistic'
framework, based on the protection of human dignity and the promotion of well-being. By outlining the science-based
pillars of this innovative system, Pirson provides a twenty first-century model for the responsible twenty firstcentury leader seeking sustainable ways to organize in a world of crisis. Highlighting relevant applications for
research, practice, teaching and policy, this book is ideal for graduate students and professionals seeking to develop
their understanding of responsible business, business ethics and corporate responsibility.
Archetypes and the Large Organization Ann Lowry Goodell 1982
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philosophy, and her own experience, Daskal offers a breakthrough perspective on leadership. She’ll take you inside some
of the most cloistered boardrooms, let you in on deeply personal conversations with industry leaders, and introduce you
to luminaries who’ve changed the world. Her insights will help you rethink everything you know to become the leader you
truly want to be.
The Fifth Discipline Fieldbook Peter M. Senge 2014-05-14 Senge's best-selling The Fifth Discipline led Business Week to
dub him the "new guru" of the corporate world; here he offers executives a step-by-step guide to building "learning
organizations" of their own.
Working From Your Core Sharon Seivert 2013-10-28 First published in 1998. Routledge is an imprint of Taylor & Francis,
an informa company.
Archetypes at Work Laurence Hillman 2019-11-28 Archetypes at WorkTM is a new cutting-edge method to assess and develop
people and organizations to become fit for the future. Archetypes are underlying patterns of human nature and
experience.

The Leadership Gap Lolly Daskal 2017-05-30 Do people see you as the kind of leader you want to be? Are your strongest
leadership qualities getting in the way of your greatness? After decades of advising and inspiring some of the most
eminent chief executives in the world, Lolly Daskal has uncovered a startling pattern: within each leader are powerful
abilities that are also hidden impediments to greatness. She’s witnessed many highly driven, overachieving leaders rise
to prominence fueled by well-honed skill sets, only to falter when the shadow sides of the same skills emerge. Now
Daskal reveals her proven system, which leaders at any level can apply to dramatically improve their results. It begins
with identifying your distinctive leadership archetype and recognizing its shadow: ■ The Rebel, driven by confidence,
becomes the Imposter, plagued by self-doubt. ■ The Explorer, fueled by intuition, becomes the Exploiter, master of
manipulation. ■ The Truth Teller, who embraces candor, becomes the Deceiver, who creates suspicion. ■ The Hero,
embodying courage, becomes the Bystander, an outright coward. ■ The Inventor, brimming with integrity, becomes the
Destroyer, who is morally corrupt. ■ The Navigator, trusts and is trusted, becomes the Fixer, endlessly arrogant. ■ The
Knight, for whom loyalty is everything, becomes the Mercenary, who is perpetually self-serving. Using psychology,
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